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BRAND
GUIDELINES



ORGANIZATION

“We use TrueCoach to deliver workouts and 
communicate with clients. The app is trusted by over 
15,000+ personal trainers, coaches, and gym owners 
worldwide!

You can quickly log your workouts, view demonstration 
videos, upload video results, post comments, and 
direct message your coach right from TrueCoach. All of 
the information you need about your training plan is in 
the app so we can focus on crushing your goals.”

WHAT IS
TRUECOACH?

INDIVIDUAL COACH

“I use TrueCoach to deliver workouts and 
communicate with my clients. The app is trusted by 
over 15,000+ personal trainers, coaches, and gym 
owners worldwide!

You can quickly log your workouts, view demonstration 
videos, upload video results, post comments, and 
direct message me right from TrueCoach. All of the 
information you need about your training plan is in the 
app so we can focus on crushing your goals.”

When communicating about TrueCoach, consistent messaging is key. The tone might be slightly different when 
speaking from the point of view of a coach versus a larger organization, but essentially the structure of the messaging is 
the same. Below are examples of how a personal trainer and/or a business can approach clients about TrueCoach.

OH, DO TELL.



LOGO
VARIATIONS

Centered symbol 
& wordmark

Left-align symbol 
& wordmark

Centered symbol

Solid 
Monochrome

Solid              
White

Solid              
Gradient

Outline 
Monochrome

Outline              
White

Outline              
Gradient

Despite the different variants of 
the TrueCoach logo, the main goal 
when working with the logo is to 
keep it simple. 

Never modify the logo in any way, 
such as changing the proportions, 
letter-spacing, or colors.

The logo should be clear and 
legible wherever it is placed, with 
no overlapping elements on top or 
low contrast between the logo and 
the background.

When in doubt for which to use, 
the primary option should be the 
solid variants of the logo, which 
are on the left side of this slide. 

KEEP IT SIMPLE.

PRIMARY SECONDARY



TYPO
GRAPHY

Much like our brand logos, 
the important guide around 
brand fonts are centered 
around legibility.

Blender Pro, being a very 
unique and distinct font 
should be used as a 
display font with few words 
to make a bold statement.

Inter is a very versatile font 
which can be used as a 
bold accent in SemiBold 
form or can be used for 
long paragraphs in Regular 
weight.

When it comes to font 
choices, context is key!

FONT YEAH.
HEADER

PARAGRAPH

An “Alternate” describes 
fonts that can be used as 
substitutes for main fonts 
that may be unavailable 
due to certain restrictions.

ALTERNATE HEADER 

ALTERNATE PARAGRAPH

QUANTICO
AaBbCcDdEeFfGgHhIiJjKkLlMmNnO
oPpQqRrSsTtUuVvWwXxYyZz

Gothic A1
AaBbCcDdEeFfGgHhIiJjKkLlMmNnO
oPpQqRrSsTtUuVvWwXxYyZz



COLOR
PALETTE

Dark Purple

#251C4D

Medium Purple

#4B3793

Dark Teal

#086F6B

Medium Teal

#03B8B1

Like logos and fonts — colors are 
one of the main pillars to a brand 
identity system. Colors have a 
significant impact on people’s 
emotional state and thus influence 
the memorability of a brand. 

Colors also have a functional 
impact on readability, eye-strain, 
ability to attract attention, etc. This 
is important in choosing colors for 
whatever context they appear in 
such as signs, web pages, prints 
ads, and other marketing media.

An example in which we use the 
two primary colors congruently is 
in our logo. 

COLORS ARE 
COOL AF.

PRIMARY

SECONDARY



GOT 
QUESTIONS?

LET’S CHAT.

Lina Gonzalez

Senior Designer

lina@truecoach.co


